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CPF Healthier Choice Principles
Charoen Pokphand Foods Public Company Limited and Subsidiaries
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CPF Healthier Choice (CPFHC) is a CPF initiative that builds and expands on
principles laid down in CPF Health and Nutrition Policy. It offers guidance,
encouragement and the opportunity for the consumer to select better and healthier
food choices. Additionally it promotes sustainable food through the way it is grown,
produced, marketed, traded, transported, stored, consumed and waste is managed.

It was launched to endorse our commitment to principles set out within the WHO
Global Action Plan for the Prevention and Control of Noncommunicable Diseases and
UN Sustainable Development Goals (SDGs) that seek to improve the lives of people
by offering a vision of a healthier, fairer, more prosperous, peaceful and sustainable

world.
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As a global player in the food industry we also acknowledge our responsibility towards
achieving inclusive and sustainable economic growth and creating a better living

environment for everyone.

As a responsible food business we recognise the importance of delivering safe and

quality food whilst preserving the environment.

Our aims are to Enhance Quality and Food Safety throughout the Chain and to Improve
Food Access to benefit the health and safety of consumers as well as relieving hunger

and malnutrition in the wider society.
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CP Healthier Choice ensures that in setting out company policies we place special
importance on designing programs that keep in focus food safety and nutrition. By 2020
we aim to increase the portion of healthier and more nutritious product to 30% of new
product development, whilst maintaining our commitment to promoting sustainable

production and consumption.
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This “CPF Healthier Choice initiative” shall be applied within Charoen Pokphand Foods
Public Company Limited and its subsidiaries domestically and internationally.
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“Company” means Charoen Pokphand Foods Public Company Limited and its sub-
sidiaries
“Subsidiaries” means Companies that CPF holds more than 50 percent of the total

share and executive power over their administrations.
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We strive to enhance operational efficiency and mitigate the environmental impact of
our operations in the production and product development processes by selecting
options that offer a lower environmental footprint and in doing so, create cleaner
and safer products at the end.

Throughout our manufacturing practices we put emphasis on responsible
consumption and production by continuously transforming our operations through
better management and investing in advances in agricultural and production
techniques and systems that allow us to deliver ever-safer and high quality products
to our customers. In turn, this allows us to produce food that is traceable, free from

harmful additives, and no antibiotics residues and growth hormones.
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At the heart of our CPF Healthier Choice principles lies the relentless pursuit for
innovation and creating better products through applying continuous improvement
to manufacturing methods as well as advancing our knowledge in food science. We
continue to invest in our R&D resources and facilities to enhance an understanding

of ingredients and how they can be used to improve human dietary needs.

We want people to enjoy superior quality products that are healthy and tasty. This
is why we focus on searching for new alternatives with improved health benefits,
aimed at providing our customers with the choice of safe, nutritious, balanced or
enriched diets, that meet their specific needs and make it easier to reach their

health goals at various stages of their lives.
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To achieve this, we divide food into categories that help in choosing nutrition
targets that can specifically benefit each customer group. We use this system to
enrich selected products with vitamins and minerals as well as to set targets to

reduce salt, saturated fat, sugar and calories across our brands.

In selecting our healthier product options we use as a reference, internationally
accepted dietary guidelines to help us to identify product formulations which
are beneficial to health, promote overall well-being and reduce the potential for

noncommunicable diseases.
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We recognise that sometimes making the right food choices can be difficult - the
CPF Healthier Choice initiative offers help in making more informed nutritional
decisions by giving healthier food options and providing clear and easy to read
product information that allows customers to better identify healthier product
choices.

We believe in responsible marketing and advertising which is why alongside
improving our products. We also want to make sure that we communicate with
customers in a way that is transparent and readily understood. We are committed
to continuously reviewing and improving the labelling of our products so that it
is easier for consumers to compare product options and make healthy choice the

easy choice.
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